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ABSTRACT

The Evolt application is developed to provide electric vehicle charging
services as an alternative channel for customers. Therefore, this research incorporates
the concepts of electronic service quality and utilitarian value to investigate which
factors influence customer satisfaction in using the Evolt application for electric vehicle
charging. This, in turn, leads to continuous intention to use the application.

This research is a quantitative study that collected data from individuals
who have experience using the Evolt application through online questionnaires. A total
of 209 samples of data were collected.

The research findings indicate that factors related to utilitarian value,
privacy, application design, and efficiency-system significantly influence customer
satisfaction in using the Evolt application for electric vehicle charging, in that order.
Customer satisfaction with using the Evolt application and the utilitarian value factor
also have a significant impact on continuous intention to use the application.

Based on these findings, the developers of the application can prioritize
system development efforts to enhance customer satisfaction with the Evolt

application, leading to continuous intention to use it.
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