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ABSTRACT

The use of electric vehicles (EVs) is rapidly showing a growth trend, as
observed from competition amid automotive industries, whether they are new players
entering this industry or existing players adjusting themselves to penetrate the market.
In addition, the automotive industry in the country and related industries will inevitably
be impacted. Therefore, various businesses should conduct research and development
to analyze the changing consumer behavior. The objective of this research is to explore
the factors influencing the intention to use electric vehicles through Diffusion of
Innovation theory (DOI). These factors include relative advantage, compatibility,
complexity, trialability, and observability. This study also examines the roles of various
factors, including perceived risk, perceived enjoyment, price value, in determining
consumers' intentions to use electric vehicles.

This research is a quantitative research study conducted in the form of a
survey, using questionnaire tools to collect data from a sample group consisting of
individuals who have the intention to use electric vehicles, express interest in electric
vehicle technology and have experience with electric vehicles. The research findings

indicate that perceived enjoyment, compatibility, and price value are significant factors
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influencing consumers' intentions to use electric vehicles. Additionally, relative
advantage is also an important factor that influences the perceived value for the price.

The importance of this research emphasizes the significance of the
perceived enjoyment, compatibility, and price value as respectively factors that
encourage the intention to use electric vehicles. Furthermore, the price value is also
influenced by the relative advantage of electric vehicle usage compared to
conventional vehicles. Automobile manufacturers and relevant stakeholders can
utilize these findings to develop targeted strategies and initiatives that address the

barriers and enhance the intention to use electric vehicles.

Keywords: Electric Vehicles, EVs, Diffusion of Innovation, Privacy Risk, Perceived Enjoyment,

Price Value

Ref. code: 256564020372350XM



