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ABSTRACT

Service robots become an increasingly important role in a service business
that implements robots and using to competitive advantage. Moreover, The COVID-19
situation also contributed service robots in service business. However, some service
firms are still hesitant to bring in robots to service customers. Because most of service
business need to investigate satisfaction in service robots. Therefore, the objective of
this research is to study the factor affecting continuing purchase by applying perceived
usefulness, perceived ease of use, trust, perceived risk, customer satisfaction and
continuing purchase. The research was collected by online questionnaires from 151
participants that have used robotics barista in Café Amazon.

The research results show that factors affecting trust are perceived
usefulness and perceived ease of use. Interim of factors affecting customer satisfaction
are trust and perceived risk. Customer satisfaction while factor affecting continuing

purchase.

Keywords: Robotics barista, service robot, Technology Acceptance Model: TAM,

Continuing Purchase
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