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ABSTRACT

Robo-advisors are digital platforms that use artificial intelligence technology
to guide customers. This study aims to shed light to factors affecting trust in robo-
advisors including customer's characteristic, vendors, and benefits. The study subjects
were a sample of investors who used investment service on websites, mobile applications,
and had never used robo-advisor services.

The results reveal that convenience, attitude toward Al, and trust in vendor
influence degree of trust in robo-advisor. Performance expectancy does not
significantly affect trust in robo-advisor. It is found that trust in technology influences
attitude toward Al. Anxiety does not affect attitude toward Al Prior financial
experiences influence anxiety. Integrity and reputation influence trust in vendor.
Competence does not affect trust in vendor. The results of this study can be used by
financial service provider and robo-advisor provider to improve and further develop

robo-advisor services to gain trust from more customers.
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