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ABSTRACT

This research aims to study the influence of online review to trust and
intention to use online travel agency (OTA). Quantitative research is used in this studly.
The conceptual applied in this research is adapted from Online Travel Agency concept,
review concept and trust model. Those conceptual was used as a guideline for
constructing the research conceptual framework. It divides the factor into three main
areas: disposition to trust, trusting belief and trusting intention to use online travel
agency. Data was gathered by online questionnaire from 185 participants who have
experience to use online travel agency. The collected data shall be computed by
statistical software to determine the relationships of factors from the above theories
and frameworks and validated by constituent analysis and validation by Cronbach’s
alpha coefficient and hypothesis testing with linear regression analysis

The research results show that disposition to trust, benevolence and
competence are the factors that influence the intention to use online travel agency
However, integrity trusting belief do not influence the intention to use online travel
agency. These findings can be beneficial for related agencies including online travel

agency and government for planning the development of efficient tourism and
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enhancing the effectiveness of the services by using technology as an important driven

of the organization.
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