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ABSTRACT

Purchasing mutual funds via mobile banking has been developed to be
another channel for the bank's mutual fund transaction services that increase
convenience and speed in conducting financial transactions anytime, anywhere. This
research applied the information system success model and perceived risk concept to
study factor influencing satisfaction in purchase mutual fund via mobile banking
continuously

Quantitative research was done with data collected by online questionnaire
from 153 samples who invested in mutual fund via mobile banking application.

Results were that system quality as well as financial and security risk
impacted user satisfaction. In addition, satisfaction in purchase mutual fund via mobile
banking significantly impacted the continuing purchase intention. However, information

and service quality as well as operational risk did not impact user satisfaction.
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