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ABSTRACT

The objective of this research is to study the factors affecting the intention
to continuance usage of Facebook application. This is quantitative research and applies
The unified of acceptance and use of technology (UTAUT) and APCO (Antecedent-
Privacy Concern-Outcome) framework to develop the research model. This research
study with 185 participants who have experience in using Facebook application.
The collected data shall be computed by statistical software to determine the
relationships of factors from the above theory and framework.

The research results show that privacy invasion experiences and privacy
awareness directly affect privacy concern and indirectly affect perceived privacy risk.
When users who have experience of invasion and lack of understanding in personal
information will result in ignorance for protection against personal information in
different ways. In addition, performance expectancy, effort expectancy and social
influence directly affects intention to continuance usage of Facebook application.
However, as a result show that privacy concern and perceived privacy risk do not
directly affect intention to continuance usage of Facebook application because

majority of respondents are in the range of 21 — 40 years old in between of group
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generation Z and generation Y whose using Facebook for reading news and exchange
information with other users. Also, users tend to accept risk because they realized that
it has benefit more than cost of damage from using Facebook. Thus, we recommend
that further research should focus on study on group of generation X and group of
Baby Boomer whose might have different privacy concern and perceived privacy risk
perspective. Moreover, majority of respondents in this research use LINE and Instagram
which stored lot of personal information and popular so future research should study

on mentioned social networking application.

Keywords: The unified of acceptance and use of technology (UTAUT), APCO

(Antecedent-Privacy Concern-Outcome), Facebook, Privacy Concern
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