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ABSTRACT

This research aims to study factors that affect the intention to donate
money via QR code on mobile banking for tax deduction benefits of working class.
Quantitative research is used in this study. The conceptual model applied in this
research is adapted from Technology Acceptance Model and other factors from
previous research including media influence, trust in e-government, trust in mobile
banking service provider, privacy concern and donor-donation unit engagement. Data
was gathered by online questionnaire from 178 participants who have experience in
donating money via QR code on mobile banking for tax deduction benefits and those
who intend to donate in the future. The collected data shall be computed by statistical
software to determine the relationships of factors from the above theories and
frameworks.

The research results show that perceived usefulness, perceived ease of use,
donor-donation unit engagement and media influence are the factors that influence
the intention to donate money via QR code on mobile banking for tax deduction
benefits of working class. However, trust in e-government and trust in mobile banking

service provider do not influence the intention to donate money via QR code on
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mobile banking for tax deduction benefits of working class. The study also shows that
privacy concern has positively significant influence on trust in e-government and trust
in mobile banking service providers which does not support the hypothesis of this
research.

These findings can be beneficial for related agencies including government
agencies, commercial banks, and donation units for planning and enhancing the

effectiveness of the services driven by technology and innovation.
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