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ABSTRACT

Currently, the growth rate of e-commerce is likely to grow exponentially.
And many factors affect the use of digital platforms in everyday life.

The objective of this research is to study the factors affecting the behavior
of users who have been prompted for continued interest in electronic commerce.
In this research, Fogg's behavioral model was used as a guideline for constructing the
research conceptual framework. It divides the factors into three main areas: competence,
motivation, and signal. Each side has 11 independent variables including time, finance,
and daily routine. Mental effort Social deviation, happiness, hope, acceptance, fear, pain,
and signals. This research was studied on a sample of 180 people who had used e-commerce.
And the collected data is statistically processed with a program for analyzing the
relationship between each factor. The results showed that financial factors and mental

effort Influence the intentional re-use behavior of users towards electronics commerce.
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