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ABSTRACT

Many businesses use personal information collected from consumers to
help grow businesses and increase competitive ability. But as businesses use personal
information to improve operations, consumers are increasingly concerned about
disclosing personal information to them. In May 2019, the Personal Data Protection
Act B.E. 2562 (2019) (PDPA) came into force in part in Thailand, establishing a legal
framework for protecting personal data of individuals and allows businesses to realize
economic value from personal data while maintaining transparency when using it.
Thenceforth, businesses have had to require consent from consumers before
collecting, using, or disclosing personal information.

This paper studies factors influencing the intention to give consent by
mobile application (app) to businesses to use personal information. Subjects examined
include knowledge and enforcement of the PDPA, perceived security, perceived
trustworthiness of businesses, and privacy concerns. Results were that PDPA
enforcement influences perceived security and privacy concerns; PDPA knowledge
influences perceived trustworthiness of businesses; perceived trustworthiness of

businesses influences intention to give consent for using personal information to

Ref. code: 25646302037079QAV



(4)

business for marketing and advertising as well as research and development (R&D) of
products or services; privacy concerns influence the intention to give consent for using

personal information to business for product and service R&D.
Keywords: Personal Data Protection Act B.E. 2562 (2019) (PDPA), Personal information,

Perceived security, Perceived trustworthiness of businesses, Privacy

concerns, Research and development
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