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ABSTRACT

K+market is an e-Marketplace on K PLUS mobile banking, developed to
maintain customer relationships. This research applied the information systems success
model and perceived value concept to study factors influencing satisfaction on
e-Marketplace affecting customer loyalty.

Quantitative research was done with data collected by online questionnaire
from 158 samples, all consumers with experience buying products or services on
K+market.

Results were that information, service, and system quality as well as
perceived social value and perceived economic value impacted user satisfaction,
respectively. In addition, satisfaction with e-Marketplace significantly impacted customer
loyalty.

Application developers prioritize system development to boost K+market

user satisfaction with K PLUS application, creating more customer loyalty.

Keywords: K+market, Marketplace, e-Marketplace, K PLUS, Mobile Banking

Ref. code: 25646302037046TIA



	6302037046_หน้าอนุมัติ_กรกนก.s
	6302037046_กรกนก_TU e Thesis - Kornkanok Setthachoduek

