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ABSTRACT

This research studied on biases and behaviors that affect experiences of
financial fraud on online platforms with using the real fraud cases that happened in
Thailand’s Twitter. The Research applied concept of Optimism bias, Risk-taking
behavior, Similarity, Experience and Opportunity, Privacy disclosure, Nudge, FoMO
(Fear-of-Missing Out) and Transaction Convenience and Self-control and collected data
through an electronic questionnaire with 180 participants and were validated by
constituent analysis and validation by Cronbach's alpha coefficient. and hypothesis
testing with linear regression analysis.

The findings concluded that Optimism bias, Risk-taking behavior, Similarity,
Experience and Opportunity, Privacy disclosure, Nudge, FoOMO and Transaction
Convenience and Self-control affected the experience of fraud on online platforms.
This research has created a conceptual framework that describes the factors that may
influence the credibility of financial fraud on online platforms that will be the basis

and lead to further studies in future research.
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