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ABSTRACT

Currently, technology plays an increasingly important role in many
contexts in the daily life of consumers, raising consumers expectations of their
surroundings over time. Competitive businesses have begun to focus on enhancing
service efficiency provisions, giving patrons convenient access to a range of services on
demand according to service fee. These suits businesses catering to high income
customers who seek to save time. To respond to consumer needs promptly by digital
platform, popular applications (apps) include LINE MAN and GrabFood. A comparative
study of continuous use acceptance was made of these apps.

This research studies the unified theory of acceptance and use of
technology (UTAUT). performance expectancy, effort expectancy, social influence,
facility condition, and other research related to word of mouth communication were
considered: customer satisfaction, trust to use and continuous use. Quantitative
research by survey was done. 279 samples, all Thai consumers, provided data by
online questionnaire, tested for validity by elemental analysis and Cronbach’s alpha.

It also tests the standard by simple linear regression analysis.
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Results were that acceptance of the LINE MAN application was above
performance expectation, trust to use, word of mouth, customer satisfaction
influenced on continued use of food ordering apps. In terms of performance
expectancy, effort expectancy and facility condition had no influence on continued
use of the food delivery application. Effort expectancy, social influence, trust to use
influenced customer satisfaction, but facility condition had no influence on customer
satisfaction. Trust to use and customer satisfaction influenced word of mouth.

The acceptance of GrabFood application, social influence, trust to use,
word of mouth, and customer satisfaction influenced continued use of food delivery
apps. The expectation in performance, Effort expectancy, and facility condition had no
influence on continued use of the food delivery apps. Effort expectancy, social
influence, and trust to use influenced customer satisfaction but facility condition did
not. the service and customer satisfaction influenced word of mouth for both food
delivery applications.

The results of the research show that in many factors, GrabFood users'
opinion levels are higher than the LINE MAN app users. The effort expectancy factor
of GrabFood users is at the highest level. On the other hand, the social influence

factors for both applications had the lowest levels of opinion.
Keywords: Continuous Usage, LINE MAN, GrabFood, Performance Expectancy, Effort

Expectancy, Social Influence, Facilitating Conditions, Word of Mouth,

Customer Satisfaction, Trust to Use
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