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ABSTRACT

The objective of this research is to study communication methods of life
coaches in order to inspire self-improvement through social media, communication
style to motivate employees’ development in organizations through social media, and
the possibility to apply a life coach for work development in the digital age by Human
Resource Department.

The methods used in this research is Qualitative Research via Phyton
coding on Google Colaboratory. The data was collected from Facebook Fan Pages of
six life coaches and the Content Analysis was used, then presented by Descriptive
Writing.

The study reveals that there are three types of content presented on life
coaches’ social media which are messages, infographics and videos. The
communication of each life coach varies depending on their style, the topic
mentioned, and context at the time being. The data collection also reveals that there
is two-way communication when the life coaches post content on their social media,
the audience can engage with it by liking, commenting and sharing the post on their

channel. Hence, the content reception at the same time depends on the audience’s
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judgement, as they need to validate the credibility of the coaches and the possibility
of applying the advices to their working in the digital age.

The finding of this research can be applied to communication strategy of
organization, by using life coaches’ methods in work environment, to motivate and
inspire employee. The organization could consider having life coach in Human
Resource Department. The life coach should consult not only work aspect but also
motivate, train, develop employee. In addition, having life coach in organization could

also meet the expectation and need of young generation employee.

Keywords: Life Coach, Social Media, The Theory of Reasoned Action, The Theory of

Motivation
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