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ABSTRACT

Social media has become an important channel for seeking and sharing
information tied to the practice of healthcare. The most popular social media in world
is Facebook. When the situation of] the epidemic occurs causing information related
to health on social networks to play an increasing role. Quantitative survey research
was done to find practical uses of Trust in information, Cyberchondria, Electronic
health literacy, Social media utilization and Health consciousness. Reasoned action
theory was considered, along with a literature review. Data was gathered by online
questionnaire from 226 samples. Questionnaire validity was tested by exploratory
factor analysis and reliability by Cronbach’s alpha. The hypothesis was tested by
simple linear regression.

The results of the research were follow: Electronic health literacy and
Social media utilization Influence the Intention to seek health information via social
media. Trust in information, Cyberchondria and Health consciousness does not affect
the Intention to seek health information via social media. Cyberchondria, Electronic
health literacy, Intention to seek health information via social media Influence the

Intention to shared health information via social media. Trust in information, Social
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media utilization, Health consciousness does not affect the Intention to shared health
information via social media. Intention to seek health information via social media
Influence the online mental health information seeking behavior. Intention to seek
health information via social media, Intention to share health information via social
media Influence the Perceived mental health. online mental health information

seeking behavior does not affect the Perceived mental health.
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