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ABSTRACT

Crowdfunding is the practice of obtaining small amounts of money from
many people to fund a project or venture, typically by Internet. This research was
conducted to assess factors influencing the willingness to contribute to crowdfunding
platforms in Thailand. Funds were targeted for the project, with fund sponsors receiving
no remuneration.

The aim of this study was to understand factors influencing the intention
to donate through crowdfunding platforms in Thailand: empathy, donor readiness,
crowdfunding familiarity, platform trust, website quality, perceived security, privacy
protection, initiator reputation, project popularity, and project content quality. Data
was collected by online questionnaire from 302 samples, all of them Thai citizens who
made online donations and mobile banking donations verified by composition analysis
and accuracy checking by Cronbach's alpha. A simple linear regression analysis method
was also used for hypothesis testing.

Results were that intention to donate through crowdfunding platforms in
Thailand were influenced by empathy, donor readiness, crowdfunding familiarity,

project popularity, and project quality. By contrast, trust in the platform, website
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quality, perceived security, privacy protection, and initiator reputation had no apparent
influence on intention to donate through crowdfunding platforms in Thailand. Trust
was supported by website quality and perceived security as well as privacy provided.
These findings may be useful in offering support to platforms requesting donations,
including awareness and understanding of factors influencing potential donor decisions
to contribute through crowdfunding platforms in Thailand, as well as in further

research.
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