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ABSTRACT

This research aims to study factors influencing INTENTION TO USE SOCIAL

BANKING OF THAI COMMERCIAL BANK’S CONSUMER. The studied factors consist of

Relative Advantage, Complexity, Compatibility, Attitude, Performance Risk, Financial

Risk and Security Risk. The research was collected by online questionnaire from 236

participants who have used Thai Commercial Bank and interested in Social Banking.

The results of the research indicated that factor affecting intention to use

is attitude. While factors affecting attitude are compatibility, relative advantageand

complexity. Whereas performance risk, financial risk and security risk factors do not

affect intention to use.
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