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ABSTRACT

At present, the business market is highly competitive. Entrepreneurs have
to face constant and never-ending challenges. The customer is the main driving force
of the business. Entrepreneurs must adopt an attractive and effective strategy for
customers. In this research, the researcher uses consumer Intention to purchase
theory including factors of Information Quality, System Quality, Service Quality,
Perceived Enjoyment, Promotion, Convenience, Price Value, Social Influence and
User Satisfaction included in this research as well.

This research is quantitative research on an online survey with the 213
sample sizes that gathered from the person who have used music streaming
applications before. The data analytical using Multiple Regression.

As a result, Information Quality, Perceived Enjoyment, Convenience, Price
Value have impact on User Satisfaction factor as well as Social Influence and User
Satisfaction have impact on Intention to purchase about music streaming
applications.

This research can be used as a supporting information to music streaming

applications entrepreneurs. For understanding the factors that Influential in intention
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to purchase about music streaming application. Can be used to learn more to

improve the quality of music streaming applications in the future.

Keywords: Applications, Music Streaming, Intention to purchase, Information System

Success Model, Unified theory of acceptance and use of technology
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