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ABSTRACT

Generative artificial intelligence tools play an important role in finance and
accounting functions by supporting tasks such as summarizing information, drafting
reports, conducting preliminary analysis, and preparing communication materials.
However, their use must consider data accuracy, information security, and the
appropriateness of Al-generated outputs.

This study examines factors influencing behavioral intention and use
behavior of generative artificial intelligence tools in finance and accounting functions
by applying UTAUT tosgether with perceived risk. Data were collected from 176
respondents with work experience in finance and accounting who had used such tools.

The results show that performance expectancy, social influence, and effort
expectancy positively affect behavioral intention, while facilitating conditions and
perceived risk do not have a statistically significant effect. Behavioral intention also

positively and significantly affects use behavior.
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