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ABSTRACT

The objective of this study is to Factors Affecting Decision to use Twitch
Platform. This research is quantitative research that applied to Theory of Reasoned
Action, Theory of Acceptance Model, Lifestyle Concept, Decision Making Concept, Basic
concepts of streaming content and Related research in the past as a basis for
developing research methodology. The study was collected from 300 Thai participants,
who was viewers are streaming via the Twitch platform, either watch online game
competitions or e-sports. Data was gathered by printed and online questionnaires and
computed with statistical software to determine the relationships of factors from the
above theory and model.

According to the results, this research found that factors that influenced
the attitude toward the streaming media was the perceived usefulness and perceived
ease of use. Intention to watch streaming media was influenced by attitude toward
the streaming media, subjective norms, lifestyle and streaming content. Intention to
watch streaming media affected to watching streaming media via twitch.

The benefit of this research introduces who involved or enterprise streaming
platform can be implemented to develop the platform to be accurate, clear, reliable.

and easy to use properly.
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