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ABSTRACT

This research aims to study the hedonic motivation and barrier factors that
affect the intention to use Al imaging generator. This quantitative study used a survey
method that using electronic questionnaires to collect data. The research framework
applies the Hedonic-Motivation System Adoption Model (HMSAM) and Innovation
Resistance Theory (IRT). The study sample included 188 people in Thailand with
experience using Al image generator to create works of art. Data are processed with
statistical software that using hierarchical regression to analyze the relationship
between factors. The results indicate that perceived ease of use positively influences
the perceived usefulness and joy, but does not influence curiosity. Perceived
usefulness and joy positively influence intention to use, unlike curiosity. Furthermore,
value barriers have a negative influence intention to use, while usage barriers and risk
barriers do not have a negative influence. These findings can be useful for those
interested in studying the conceptual framework of the intention to use Al Image
Generators and help understand the factors influencing the adoption of new

technologies.
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