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ABSTRACT

This research focuses on studying the factors affecting the continuous
intention to use business intelligence tools from the perspective of applying the
expectation confirmation model. The use of business intelligence tools is increasingly
important in the competitive business environment. This study presents an analysis of
factors that influence the continuous intention to use business intelligence tools,
referring to the expectation confirmation model, which is an effective tool for
interpreting user behavior. It also reviews literature to consider factors such as
technological readiness, perceived intangible benefits, perceived tangible benefits,
perceived cost, perceived complexity, attitudes, satisfaction, and expectation
confirmation. Data was collected through online surveys from a sample group
comprising employees from various organizations who use or have used business
intelligence tools, entrepreneurs and organizational managers who have used these
tools for their work.

This research will enable businesses to understand the key factors that

influence the intention to continuously use intelligent business tools, leading to the
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development of effective business strategies for creating and retaining users in the long
term, especially in the competitive conditions of the digital era. Data from 200
participants was analyzed.

The research found that affirming expectations positively affects the
perception of intangible benefits and positive technology readiness. Affirming
expectations also positively influences the perception of tangible benefits, satisfaction,
and attitudes, which in turn positively affects the intention for continued use. However,
the perception of intangible benefits, perceived costs, and perceived complexity does

not affect the intention for continued use.

Keywords: Business intelligence tools, Expectation Confirmation Model, Continuous

Intention to Use
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